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A Return Visit to Miao People’s Village
to Find the Trace of Miao Silver

In March 2013, Canon (China) led volunteers to
pay a return visit to Miao People’s Village. Two
years ago, Canon (China) recorded the intangible
cultural heritage - the Miao silver forging skill in
detail through photos and videos. At present,
Yang Guangbin, the state-level inheritor of Miao
Silver forging skill, has got extensive attention from
government, media as well as the public. His son’s
business of Miao Silver arts & crafts shows more
and more improvement gradually.
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Canon Sponsored “The 6th Tsinghua-

NRI Cup of Sino-Japanese Economic
Speech Contest”

On March 2nd, 2013, Canon (China) has sponsored
the “Tsinghua-NRI Cup Sino-Japanese Economic
Speech Competition” for six consecutive years,
aiming to develop the youth’s skill of communication
in cross- culture. The theme of this competition is
“The greatest advantage of Chinese people”.
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CASS Experts Visit Canon’s Production
Bases in China

In March 2013, Zhong Hongwu, Director of CSR
Research Center, CASS, led a team to visit Canon’s
production bases in Dalian and Zhuhai City and
affirmed their respective development.
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"Philanthropy footprint in China",
Spreads Positive Energy

Canon (China) has produced the on-line promotion
campaign called “Philanthropy footprint in China” to
encourage the public to pay close attention to the
charity action and share the public welldoing around
us, also call on more people to join in. By the end
of March 20th, 2013, 982 photos from all over the
country on public welfare have been recorded on
this map.
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Canon Listed in “the Most Favorite IT
Brands by Consumers in the Northeast
Area”

On February 25th , 2013, Canon was listed in
“the most favorite IT brands by consumers in the
Northeast area in 2012” published on sanhaostreet.
com, the professional IT information website,
occupying the first place with 36% votes in the
digital camera rankings and coming out with 11%
votes at the top of the printer rankings.
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New Canon Camera Launched: “Batman”

Came to Shoot Beautiful Photos Even at
Night

On March 22nd , 2013, Canon held the 2013 Spring
New Arrivals Press Conference in Beijing and
revealed new digital cameras, such as EOS 100D,
EOS 700D, PowerShot SX 275 HS, putting forward
the concept of “Shooting beautiful photos anytime
even at night”. “Batman” became the new Camera
Ambassador for the new released products.
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“Printer Clinic” Activity held in Canon
QRC (Quick Repair Center) in Mar.

From March 1st to March 31st , 2013, Canon
(China)'s all QRCs have been holding cleaning and
maintenance activity for Canon PIXMA inkjet printer
for six consecutive years, with the theme of “No. 1
Delighting Customer Always”
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Turn off the Light for One Hour and
Build the Earth Green Every Day

On March 23rd, 2013, Canon (China) responded
to the activity of “Earth hour”, initiated by the
WWEF, for the fifth consecutive year, undertook
the energy-saving and environment-friendly
campaign themed as “Turn off the light for one
hour and build the earth green every day” in the
company. Meanwhile, Canon (China) called on
business partners and public to take part in this
activity.
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Experts of Chinese
Academy of Social Sciences
Visited Canon’s Production
Base in Dalian City
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On March 5th, 2013, the experts of CSR
Research Center, CASS, visited Canon’s
production base in Dalian. During the visit,
the experts were introduced the details of
what Canon Dalian has been doing in CSR
promotion including employee responsibility,
social contribution, environmental protection and
community care. For employee responsibility, it
shows Canon care about its employee’s working
environment as well as living environment,
especially it cares very much for disabled
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workers; In social contribution aspect, it
shows Canon’s support on China’s primary
education and talents training. With respect
to environmental protection, recycling of toner
cartridges and waste water treatment are all
good examples.

By the end of the visit, the experts said: “Canon
Dalian Production Base has not only taken
initiatives in corporate social responsibility but
also owned the leading-edge technology in
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environment. The recycling of toner cartridges
has set a very good example for the electronic
product manufacturing industry. On the other
hand, Canon’s efforts and cultivation for
employees help itself maintain a low ratio of
employee turnover, which shows Canon is
playing a positive role in improving social stability.
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On March 8th, 2013, Hideki Ozawa,
President and Chief Executive of Canon
(China) Co. Ltd., was interviewed by "Xinhua
Interview" program at Xinhua Net. As the
only foreign entrepreneur who won the 2012
Outstanding Entrepreneur of Corporate
Social Responsibility Award in the Fifth China
Corporate Social Responsibility Summit,
Hideki Ozawa shared Canon’s strategy
and activities concerning the CSR with the
netizens.

Canon (China) donated image monitoring
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equipment and protection fund to protect wild
lifes like Giant Panda. Meanwhile, Canon
(China) also involved in the publicity and
protection of the intangible cultural heritage
of Chinese ethnic minorities through images
recording. Canon (China) also supported
the primary education in Chinese remote
areas through donation and a variety of
voluntary teaching activities such as "Colorful
classroom" and "Photo exchanges in Asia."

Hideki Ozawa said: “An enterprise should
undertake its own responsibility and has
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consciousness to play its role as a corporate
citizenship. Canon (China) is always aiming
to become a respected corporate citizen in
China."
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From March 2013, Canon (China) is carrying
out the Eco month campaign themed with "Low
Carbon Life Style and Make the Earth Green Every
Day," which will last for two months with a view to
disseminating environmental protection knowledge
and advocating environmental protection concepts.
Tens of thousands of employees and their families
in Canon-affiliate companies in China, including
Canon dealers, suppliers and partners, will join these
activities with Canon (China).

This campaign consists of three activities, including
“Choose One of Seven Eco actions Per Day", "Earth
Hour" and "Tree plant ". In addition to the diverse
offline activities, Canon (China) will also launch
online promotion, hoping to influence more internet
users to join in the team to protect our environment
consciously.
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“Choose one of seven eco actions per day, make
the earth green every day” is the first activity of
the eco month initiated by Canon (China). Canon
(China) has designed several promotion items
to promote such eco actions: No plastic bags on
Monday; Eat local food and seasonal food on
Tuesday; No drive on Wednesday; Eat up your
dishes on Thursday; Use handkerchief instead of
tissue on Friday; classify garbage on Saturday and
go outdoors for health on Sunday. All fridge magnets
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are distributed online and offline at the same time,
and Canon hopes everyone who receives it will start
from little things to protect environment.
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"Turn off the light for one hour and make the earth
green every day” is the activity taken by Canon
(China) in response to the “Earth Hour” activity
launched by WWF. In the evening of March 23rd,
all the people who participated or promised to
participate in the activity will join in the “Earth Hour”
activity at home. As company participant, Canon
(China) will shut down the lights of its outdoor
billboards all over the country for one hour to show
its commitment.
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“Plant one tree and make the earth green every day”
is another action of Canon (China)’s eco month.
By sending emails and various methods, Canon
(China) called on all staff and families to take part in
the tree planting activity. Canon branches in Nanjing
and Qingdao first responded to the call, and they

also invited their business partners to join the tree

planting activity. fE8E (PE) BEILFERITE " FE—RR, RRGHESR " EfFiER
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Canon’s production base in Dalian has nearly
6,000 employees with the average age of 26.
Under the background of serious turnover of the
generation after 1990s in the electronic industry,
staff turnover of Dalian Production Base in 2012
was only 3% which is much lower than the
average level. Why is Canon Dalian Production
Base able to retain its employees? The answer
is that, all employees here live in a very safety,
healthy and stable environment. Equipped with
central air conditioning, the dormitory can house
5,000 staff in the company resident area. Three
meals provided by the company with almost free
of charge, just 46 Yuan cost per month. Besides,
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gym, sports, birthday party and new year party etc.
many different activities are held every year which
are unique in Canon Dalian. In addition, Canon
Dalian Company also proposes the Talents training
plan and introduces always the new courses to
all employees. The company holds Japanese
language classes, recruit qualified employees to
study in Japan for advanced training. In addition,
the company also offers humanized management
for disabled employees, provide them equaled job
opportunity and salary income, and share the same
education chance and promotion opportunities. All
these efforts could help the company to keep the
employee ratio stabilized.
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